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Celebrating a Century of Enriching People’s Lives

& Gilfillan, Wood & Co.
Established in Singapore

Merger with A.C. Harper
. & Co forming Harper
Gilfillan
Import of horse fodder

Diethelm & Co’s
! establishment in
Penang
Trading house

Acquisition of Harpers Gilfillan’s interest by

® Diethelm Keller
Now known as DKSH Malaysia Sdn Bhd

Bursa Malaysia

1867 1886 1923 1987 1994 2002 ﬁ

Public listing of Diethelm
® Holdings (M) Sendirian Berhad

DKSH
®

Acquisition of Auric
L Pacific
Distribution of chilled and
frozen products

100

Years
Merger & Creation of in Malaysia

Diethelm Keller Siber
Hegner
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1 About DKSH Group



Who We Are

Your Trusted Partner

We enrich people’s lives by
providing access to goods,
services, and insights. United
by our vision to be the trusted
partner, we help companies
grow.


https://marketing.dksh.com/m/752ca96bad8fff78/6F93AC8A-History-of-DKSH_subtitle_EN.mp4

DKSH Is a Successful Market Leader =z DKSH

[ Neary &z 4,800 29,040

160 years’ experience clients & suppliers specialists

& 11.1 billion >10 years ¥ 19.9

R~
Net sales (2023)

4 markets million

average client relationship? transactions per year



We Support Companies to Grow Their Business... = DKSH

We ensure that our clients’ products
are visible at all times.

» Helping companies to grow their business in new and
existing markets

* Providing business partners with the knowledge,
advice, relationships, and on-the-ground logistics to
reach their individual growth goals

« Expanding their access to knowledge, their sourcing
base, revenue opportunities, and ultimately, their
market shares

This is what we define as
Market Expansion Services.
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...With a Comprehensive, Tailor-Made Portfolio = DKSH
of Services

Market Expansion Services goes beyond offering individual services — it is about the integration of many different services to

meet the needs of business partners

. Distribution
Insights and Sales LT Services

Omni-channel service portfolio

Clients Customers

Backflow of information from customers to clients
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2 DKSH Malaysia at a Glance



DKSH Malaysia at a Glance = DKSH

Y 7.5 billion

S - net sales (2023)

R= About 3,400 specialists

24 business locations

4 ISO-certified distribution centers
.@ 1 regional distribution centers

1 manufacturing plant

@ Network of more than 1 70 clients

and thousands of customers

Celebrating 100 Years in Malaysia
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Three Specialized Business Segments =~ DKSH

I L
= L

» Fast Moving Consumer Goods » Healthcare + Famous Amos
« Food Services * Others — overheads

...leading the Market Expansion Services industry with tailored solutions across the value chain

Page 11



Consumer Goods Segment = DKSH

Lol N Fast Moving Consumer Goods (FMCG)

> » Food (Nutritional products, snacks, beverages, dairy etc)

* Non-food (Personal care, home care, baby and child care,
consumer health etc)

* Petcare

Food Services
* Provide customers high quality ingredients and the latest
industry innovations from our world-class clients

A PN i

Dedicated F&B creation
studio to provide technical

4; 000 advice and menu creation
customers in Malaysia for customers

Own professional
chef and mixologist
in Malaysia

Serving more than
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DKSH and S&P Industries Sdn. Bhd. Forge Strategic % DKSH
Partnership

DKSH has been
appointed as the
authorized partner
and distributor for
S&P Industries Sdn.

Bhd. to facilitate the

| growth and expansion

FRERLCL AN oo g of Santan and Cosip
products in West
Malaysia.
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FMCG Awards

LLLLLL

I; OM s
g nwsnszs ff HWARDS 2023
@ iﬂ/m[c 0/ Recug )nlﬂ
- WSH muvsa ||||||||||||||||||

CONSUMER GOODS

DKSH Awarded Best Business Partner 2023 for Kewpie Brands
in Food Services. Despite the challenges posed by a competitive
market and the post-COVID environment, DKSH Malaysia Food
Services team achieved an impressive double-digit growth in
2023.

DKSH emerges victorious at The Global Economics Awards
2023, clinching the title of Best Fast-Moving Consumer Goods
(FMCG) Distribution Partner in Malaysia. This award strengthens
our position as a trusted partner for brands seeking effective
market expansion solutions in Malaysia.
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Healthcare Segment =~ DKSH

Healthcare | : I C
. OTC& Consumer daCld dre
Health

 Medical Devices : )
Hiruscarz-

Hiruscar{s

1 1eosniiH




New HEC Partnerships = DKSH

As of Q4 2023, we have been
appointed by the following
healthcare business partners to
grow their businesses in Malaysia:

 Nature Gift
 Glenmark
 Alvimedica




Winning Awards for HEC Clients

7 |

MULTIVITAMIN WITH GINSENG
PHARMATON CAPSULES WITH
SELENIUM

MOST WANTED : l ;‘

MOST WANTED

FEMININE HYGIENE WASH
LACTACYD FEMININE
HYGIENE WASH

PERFORMANCE IN WATSONS

"Most Wanted
Multivitamin" award for
Pharmaton at the
Watsons HWB Awards
2023

"Most Wanted Feminine
Hygiene Wash" award

for Lactacyd at the

Watsons HWB Awards

2023

~ Y/ WATSO

/" AWARDS

MOSTWANTED

MEDICALLY INSPIRED KNEE
SUPPORT

VANTELIN KNEE GUARD

"Most Wanted Medically
Inspired Knee Support"
award for Vantelin at the
Watsons HWB Awards
2023

2023/24

THE BEST BLOOD
PRESSURE MONITOR

OMRON

BLOOD PRESSURE MONITOR HEM-7142T1

alNnR.AEnEsRNAsD.

----- , Pemany

U5 Pempubar Tehaman daroh Owron (nf Langa? Tepat. Kaalett
Bariamy yamg sctamding dengan harga Sampat berbalol »
- Movaiian, Redon -

@%/

"The Best Blood Pressure
Monitor" award for Omron
at the Alpro VIPs Choice
Award 2023/24
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Others Segment = DKSH

d e W

At the end of FY2023, there were a total of 89 outlets located in West and East Malaysia as well
as two outlets in Brunei
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Brand Collaboration: July —
December 2023

FREE
IN-FLIGHT

Famous Amos remains actively engaged in REFRESHMESESS

a pack of Famous Amos cookiesonus!

collaborations with various brands to create _-
delightful treats for Malaysians and to amplify our

brand presence.

Our recent partnerships include Air Asia, Firefly and
Pop meals. Whether you're soaring high above or
firmly grounded, cookie lovers can always savor our

delicious cookies, no matter where they may be.




Serving International Clients... % DKSH

Trusted Partner for Well-Known International Brands

Consumer Goods

Wyeth|Nutrition
, sﬂs\ , 925 O

r— . Schick
lemcm/ & Karihome- oKlaese [EIBNIZ piecurt  ITRITNS Puivol m SKIPPy Qé%& Inturtion

ALL-IN-ONE The Star of All Natural Goatness ZQO

e O o s nutella 2810 g 050 (TS (il B @ R =S
PHIADELPHI ?MHD Bf[l S g% C,'L‘“B ﬁti %Nandos (KOTANYI) E{I@%}l G \riGLEY @ @ whiskas [fEedioree (‘;}%@
R \'¢ W00DSE é‘;@% fitbar |Milna %ﬁﬁgrf ‘Bm(g; Rl {08 1amse: MONIN
Healthcare: A oo
U, NovarTIsS sanpoz sanofi * NAOS Medtronic - . Alcon ﬂ‘g"m"m"i" L,’;j;aw gﬁ; M:z’:&":;‘:‘
s gome Beiersdont 8 L (R teine R LN an chmapnan ABYANE B> O
K KALBE GBD Brillntematona Q convatec 0 | axxessbio  J"MRShioges SN — 0 .G—L.JT:E:
Gynoﬂor AQU@ Merisloi Myonal Fluom.'zrn Hiruscar @»MINARIS 4Tr'”'ty5'°teclh @ &%mmunotek mindray TRICHODEgm ql,en?nank
Janssen ----- =ORGANON sStryker aAbbottm (srxras) EUCOGEN karo-.. oharmo & #§CoVIS pharma (v Boi% I:?::::dica

---------
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..and Local Brands z DKSH

Reliable Partner for Asian Brands
@FV @ﬂm (Lifree)

49 KWAN j, ) o

PETPET Dr.Reddy’s ‘i" OMmRON.

h“GZney% Beryls' eva ﬁCO VOCHELLE. ‘yarrys Grains @ Morgan®

N RS

n Brand. Margar ) i o .
ALLADDIN N NA l[“r@ﬁhﬂ[i]]@ mwﬂm‘f @CL22D» cunshine INCoWS callie
01/ = BiO-LIiFE" pe!m: S % @bjgggpics Oradez(
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3 FY2023 Results
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FY2023 Results

FY2023 Results z DKSH

Financials Comments

(in RM millions) FY2023  FY2022 Change% ° Revenueimproved by 5.0% due to:
v' Ongoing growth from existing and new clients in the
Revenue 7,524.3 7,162.7 5.0% Healthcare and Consumer Goods segments
- : v" Resumption of batter supply in the Others segment
Profit before interest and 173.9 173.3 0.4%
tax
Profit before tax 147.2 145.3 1.3% » Operating expenses increased largely in line with the revenue
growth and a higher cost base in 2023, while 2022 benefited from
Profit after tax 110.5 104.2 6.0% debt recovery
(in RM sen)  Profit after tax improved benefited from non-recurring prosperity tax
Earnings per share (EPS) 20.1 66.1 6.1% in the previous year and this has led to EPS growth of 6.1%
Cash earnings per share 875 816 7 4%

(Cash EPS)

Revenue driven by CG and HEC growth and the resumption of batter in Others segment
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FY2023 Results

Consumer Goods Segment

%z DKSH

Financials Comments

FY2022 Change %

(in RM millions) FY2023

Revenue 4.155.4

Segment profit before

Interest and tax o7

28 Food Services

4,004.5

116.5

3.8%

(13.6%)

* Revenue grew by 3.8% due to the ongoing growth of existing and

new clients secured in the segment

« Segment profit was 13.6% lower largely due to higher personnel
expense and loss allowance on trade receivables in 2023, while

2022 had a lower cost base from debt recovery

Improvement in revenue driven by ongoing growth of existing and new clients secured
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FY2023 Results

Healthcare Segment = DKSH

Financials Comments

(in RM millions) FY2023 FY2022 Change% ° Revenue improved by 6.0% due to the overall growth in the
segment

Revenue 3,280.8 3,095.4 6.0%

» Segment profit increased by 26.1% as a result of revenue growth
77.5 61.4 26.1% and an improved margin mix from new business development in
full distribution services, Own Brands, and higher success fees

Segment profit before
interest and tax

Healthcare

Revenue growth and improved margin mix led to better operating result
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FY2023 Results

Others Segment = DKSH

Financials Comments

(in RM millions) FY2023 FY2022 Change % * Revenue grew by 40.2%, contributed by strong sales and the
resumption of batter supply

Revenue 88.1 62.8 40.2%

« Segment loss improved by 9.1%, driven by strong sales from
(4.3) (4.7) 9.1% Famous Amos, offset by an increase in information technology
costs and one-off expenses

Segment loss before
interest and tax

2 Others — overheads

Revenue improved due to resumption of batter supply
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FY2023 Results

Cash Flows z DKSH

Financials Comments

(in RM millions) FY2023 EY2022 » Lower cash flows generated from operating activities due to timing
of payment to suppliers
Net cash flows from operating 10.4 108.4

activities « Lower cash outflows in investing activities due to previous year’s

Net cash flows used in investing acquisition of AcuTest of RM18.5m

L (13.0) (29.2)
activities _ _ . : :
_ * In financing activities, higher short-term borrowings to fund
Net ca§h flovys_f_rom/(used in) 57 (161.0) working capital
financing activities
Cash and cash equivalents 39.1 27.7

Increase in working capital to support existing and future growth
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4 Outlook
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Outlook

« While the current macroeconomic environment poses certain challenges,
the Group has a well-diversified portfolio.

« Continue to prioritize in gaining new businesses, optimizing productivity,
and managing working capital.

With a well diversified portfolio, the Group is well positioned

to benefit from favorable long-term market, industry, and
consolidation trends in Asia Pacific




Two market trends...

Growing middle class in Malaysia

Trend towards outsourcing

. e

Increased spending on value-for-money
consumer goods and healthcare products

Investments in local infrastructure and industries

...boost expansion, consumer/industrial spending

as well as MES industry




We welcome your questions
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Thank you for your attention

Delivering Growth — in Asia and Beyond.
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