






Access to more than 150 years of in-
depth market knowledge  
Because of our extensive history in the 
region, we are deeply rooted in communities 
throughout Asia and have established a 
vast network of relationships and access to 
key stakeholders. Our in-depth knowledge 
of local markets and pan-Asian reach allow 
us to provide regional solutions for clients 
by duplicating success across markets. 
 
By connecting with our well-established  
local network, clients can exploit the full 
potential of their target market without 
having to invest in fixed local infrastructure, 
thereby minimizing risk. 

The best people in the industry  
People are the most valuable asset we  
have. We employ the best professionals in 
all areas of the consumer goods industry. 
Just like the founders of DKSH, our experts 
share a pioneering spirit and are passionate 
to drive growth. At the same time, we take 
charge and are accountable for our actions 
and outcomes. Clearly defined team roles 
and processes further ensure that clients 
get tangible results from the start. Coupled 
with our strong financial background  
and high requirements for compliance, 
transparency and reporting, our people 
make us a reliable and trustworthy partner. 
 
 

Network of unique scope and depth 
No other company has direct access to as 
many customers in Asia as DKSH. Thanks  
to our strong local presence and network 
of modern distribution centers, we cover 
the modern and traditional trade channels, 
from hypermarkets, supermarkets, 
convenience stores and mom-and-pop-
stores, to the medical channel and specialty 
stores. 
 
Our strong relationships with customers  
allow us to gain greater insight and to stay 
on top of what is happening to our client’s 
business. We work directly with customers 
to track performance and conduct in-store 
marketing activities to drive sales.   

Why work with DKSH in 
Fast Moving Consumer Goods

Unrivalled direct access to customers in Asia

Traditional  
trade

Mom-and-pop stores 
 
Independent pharmacies 
and personal care stores 
 
Traditional  
medicine stores

Hyper- and supermarkets 
 
Chain convenience stores 
 
Chain pharmacies and  
personal care stores

Wholesalers, distributors,  
dealers 
 
Van sales 
 
HORECA and food services

Direct access to 375,000 customers

brand.com

e-retailers

e-resellers

Marketplaces

Other  
channels

Specialty  
channels E-commerce

Modern  
trade

Hair salons 
 
Hair and beauty 
institutes 
 
Esthetic salons 
 
Luxurious spas 
 
Five-star hotels 
 
Upmarket department stores 
 
Prime shopping malls



Turning shoppers into buyers through 
world-class field marketing  
Our service takes your product beyond the 
doors of the retailers and into the hands of 
consumers. We continuously invest in our 
field marketing and category manage- 
ment expertise to turn shoppers into 
buyers. In 2009, DKSH set up a joint venture 
with the Smollan Group, a strong and 
acknowledged global expert in the area of 
field marketing and merchandising. Under 
the entity DKSH Smollan Field Marketing, 
we focus on delivering excellence in opera- 
tional execution in the field to drive market 
share and expand your business. Modern 
mobile field marketing solutions help our 
strong field force to work effectively.  

Connected to robust IT systems  
We gain further efficiency through 
operating one of the largest SAP platforms 
in Asia, which connects all of our markets. 
We also regularly develop tailor-made in-
house IT solutions to connect our business 
partners’ systems with our own. Clients  
can furthermore get access to market 
insight platforms to make well-informed  
decisions.  
 
DKSH’s modern IT platform forms the  
backbone of our operations. We apply 
above-industry standards for network and 
data operations to handle more than 16 
million transactions per year. Sophisticated 
business continuity and disaster recovery 
plans are in place for unforeseen events. 

Dedicated to quality  
Our highly-trained and certified employees 
work with documented Standard Operating 
Procedures (SOPs) to protect the quality of 
our clients’ products. In addition, our 
quality specialists across the region are 
authorized to make decisions independently 
from the supply chain. This separation 
ensures that no conflicts of interest occur.  
  
Our facilities are subject to the most 
stringent international quality requirements,  
notably including ISO 9001, proving our 
ability to consistently provide high-quality 
services that meet client, customer and 
regulatory  requirements.
 
We conduct numerous internal and external 
audits, and welcome clients to audit our 
facilities.
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